Patients unhappy, AHA/Picker say.
The American Hospital Association and The Picker Institute say Americans want more information and empowerment from their providers. Fully one-third of those surveyed by the organizations say they have problems getting answers to important health-related questions. Marketers need to reconsider their own assessments of patient satisfaction and get patients more information. CHESS, a computerized information-distribution package, provides one elegant--and cost-saving--example.